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THE “LITTLE” MAGAZINE MAKING A “BIG” DIFFERENCE

DUO “Do Unto Others” Magazine is more than just a magazine;
it’s a meeting place for young men and women, from the ages of
25-55, to come together to share their similarities and embrace
their differences. It’s a heartfelt journey through the endeavors of
the charitable organizations and Unsung Heroes who are changing
lives throughout South Florida. Inspirational, motivational and
extraordinarily entertaining, DUO magazine is delighting readers
from Fort Lauderdale Beach to South Beach and all of the beautiful
sands in between. With a distribution of 80,000, DUO is the next
“must have” publication for movers and shakers, jetsetters and
entrepreneurs, from aspiring achievers to the hippest and hottest
heroes in South Florida, those who live to love and love to live and
who celebrate each day with music in their ears, art on their walls
and sharing in their hearts. DUO Magazine, the Little magazine
making a Big difference.
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4DUG Do Urka Ofhes” Magazine

VIP
With stories that will touch your heart and soothe your soul, DUO introduces you to the Who’s Who in South Florida, and
shows you how these Very Important People are making a difference in and changing the lives of the people they meet.

PROSPECTIVES
Artists, athletes, entertainers, financial and legal analysts, alternative healers and medical specialists are just a few of the
“Pro”fessionals whose per”’Spectives” will be discussed in this informative section of DUO Magazine.

STYLE FILE

Let DUO’s style advice guru help you find that inner “celebre” or satiate your runway dreams with “Quick Fix” suggestions,
beauty essentials, the “must have” items for your new beauty regime. With grooming tips and fashion editorials for both
men and women, we’ll satisfy your every fashion craving.

SUNSATIONS

Our roving reporters keep you posted on the latest and greatest leisure time hot spots, provide critiques and reviews of special
events and theater happenings, and will welcome and acquaint our out-of-town visitors with sensational things to do under
the Florida Sun. We’ll tell you where to take the ladies on a date, where to go to find Mr. Right, and what to do when you
need a little time for the most important person, you.

DESTINATIONS

Whatever your mode of transportation, whether you’re flying solo or bringing the gang, our travel section will research
and explore local, national and international destinations. The extraordinary photography and accompanying
PicStorials will lure you away to some of the most beautiful vacation getaways across the globe.

FYI
With up-to-date information on the latest technology, the greatest inventions, gadgets and gizmos, toys for boys and gifts
for girls, DUO will be your guide to “What’s In and What’s Out” on this year’s production line.
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demographics

DUO Magazine will be distributed in boutiques, restaurants,

newsstands, bookstores, cafes, bars, pubs, hotels, charity/social events,
Catering to the affluent consumer, DUO

hospitals, and medical complexes.
magazine embraces an equal audience of

men and women who are as diversified in Venues:
their lifestyles and marital status as they are in

their hobbies and interests, making them some

of the most well rounded and well respected

in South Florida. Appreciating their talents

and achievements, DUO magazine celebrates

our readers who are business owners and

community leaders, the well-traveled and the

well-versed, the philanthropists and the go-

getters, those whose major goal in life is to be

the very best that they can be.

DUO Magazine will be distributed by Outside Pubs, Inc.
from Fort Lauderdale to South Beach, delighting an audi-
ence of 80,000 readers in the Broward and Dade area.
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TOPIC AEamaT O ART SUBMISSION
Sports November 30th December 15th

Fashion February 30th March 15th
Music May 30th June 15th
Green August 30th September 15th




DUO

INFORMATION

Back Cover $6,250
Inside Front Cover $5,000
Inside Back Cover $3,750

Front Right Read $3,750
Two Page Spread $7.250

(Premium Position)

Two Page Spread $3,500

Full Page $2,000
2/3 Page $1750
Half Page $1,250
1/3 Page $1,000
1/4 Page $750
Banner Ad $250
Newsletter Ad $150

For information about DUO Magazine advertising opportunities
please contact us at info@DUOmagazine.com or

at (888.DU0.9899)

To subscribe to DUO Magazine visit our website at
www.DUOmagazine.com
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2 Page Spread

Trim Size:
14" x 9"

Live Area:
13.5"x 8.5”

*If full bleed allow
0.125 on all sides.

Full Page

Trim Size:
7" X 9!!

Live Area:
6.5 x 8.5”

*If full bleed allow
0.125 on all sides.

1/2 Page Horizontal

Trim Area:
7" x4.5”

Live Area:
6.5" x 4”

8.5”

SPECS

2/3 Page Vertical

Trim Size:
46”"x9”

Live Area:
41" x 8.5”

1/3 Page Vertical

Trim Size:
2.3"x9”

Live Area:
1.8"x8.5”

1/4 Page

Trim Size:
3.5"x 4.5

Live Area:
3!7 x 4!7

All art should be electronic and 300 DPI. Acceptable formats include: pdf, psd, eps, tiff, jpeg. All graphic images must be CMYK

(color) or Grayscale (b/w). For more information please contact the art department.



